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Persuasive Report Project

Part I – Character sketch (30 points)

approximately one page in length, typed (double spaced)
You and your partner will be assigned a “client” – most likely a faculty member in this building.  Assume this person needs to replace his/her current vehicle, but he/she doesn’t know much about automobiles and needs your automobile expertise to make an informed decision on the type of vehicle that would be most appropriate for his/her needs.  Your task is to research four automobiles that would be appropriate for this person and persuade him/her to purchase the one you feel is the best fit.

Your character sketch will be composed of two paragraphs:

1. Write a detailed one-paragraph character sketch of your client in which you consider his/her wants and needs.  Include details pertinent to the types of automobiles that would be appropriate to the person.  What does this person do?  How does this person use his/her automobile (hauling/shopping/recreation)? How often does this person use the automobile?  How far will this person use the automobile and under what conditions?  Does this person have children/pets?  Where does this person live (topography, weather conditions, etc.)?  

2. Construct a paragraph in which you introduce, based on a preliminary basis, the four vehicles you think he/she might be interested in and carefully explain why; these will be the four vehicles you will research in more depth throughout the project.
Targets
· Produce clear and coherent writing that shows an understanding of the clients wants/needs

· Use technology to publish a writing project

· Establish and maintain a formal tone

· Justify choices

Part II – Formal recommendation report (100 points)
approximately four-six pages, typed (double spaced)
1. [image: image2.wmf]Research in-depth the four vehicles you introduced in the character sketch, comparing and contrasting them according to the following criteria and at least one more you select based on relevance to your “client” – this could be fuel economy, audio system, comfort, extra features, torque rating, etc.
1. price

2. body (interior/hauling space, physical appearance, style)
3. engine size/performance

4. safety

5. warranty
6. _____________________

2. From the results of your research, decide which automobile would be the best choice for your specific “client” based on his/her preferences and needs; rank the vehicles #1- #4, #1 being the best choice of the three, and #3 being the last choice.

3. Incorporate your findings into a persuasive recommendation report in which you try to persuade your “client” to purchase automobile #1.  Use the example reports posted on the class web page to help you organize your report; include an appropriate introduction section, a background section in which you explain where you obtained your data, and a thorough discussion section in which you detail your findings for the three vehicles by category.  The last section will be your written recommendation.

4. In your report, you must use at least three comparison graphs produced in Microsoft Excel or another similar computer program.  These will aid your client in visually comparing characteristics of the vehicles. 

5. Last but not least, you must include a bibliography (we will use easybib.com – see web page).
Targets
· Produce clear and coherent writing that shows an understanding of the clients wants/needs
· Organize complex ideas and information so that each new element builds on that which precedes it to create a unified whole

· Include formatting (headings), graphics (tables, graphs) when useful to aiding comprehension
· Use technology to publish a writing project

· Establish and maintain a formal tone

· Justify choices
· Conduct research to aid in creating a convincing argument for the recommendation

· Gather, assess, and cite relevant information from multiple sources 

· Create a properly formatted MLA works cited list

Part III  - Presentation (100 points) 
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Produce a Prezi, PowerPoint, or any other type of multimedia presentation in which you summarize pertinent information about your “client,” the four automobile possibilities, your findings, and your persuasive recommendation; you will present this to the class – plan on a 6-8 minute presentation.  We will go over guidelines for the presentation in class.  
1. Your PowerPoint presentation must include at least three comparison charts (may be the same graphs you used in your written report).

2. Use clipart, photos, relevant videos, and/or links to relevant web sites in your PowerPoint.

Targets
· Verbally present information, findings, analysis and recommendation thoroughly and clearly

· Display elements of good formal presentation
· Make strategic use of digital media to enhance oral presentation
